Aemop: K.3.H., Ooy. Unvuna E.JI.
|. HazBaHue qucuMIUIMHBI — MapKeTUHT Typu3Ma

1. HIngp aucumminHbl (IpUCBAUBAETCs YINPaBJeHHEM AKA/JAeMUYeCKOi MOJUTHKH U
OpPraHu3annM y4e0HOro nmpouecca)

1. leqn v 3a1a4m AUCHUIIUHBI:

A. Ileau AMCHMIUVIMHBI — J1aTh MOHUMAaHUE OCHOB CO3JIaHUA M (QYHKIUOHUPOBAHUS
CUCTEMbl MAapKETHMHIa B HWHIAYCTPUM Typu3Ma, IOATOTOBUTH CTYJEHTOB K IPaKTHUYECKOMY
HCIIOJIb30BAHUI0 MApKETHUHIOBBIX CPEJACTB B NPOJABHKEHHHM W NPOJAXKaX TYPUCTCKUX YCIYT,
pPacKpbITb METOAbl M MNPUEMBI BEACHMUSI MPOJAX TYPUCTCKMX YCIYyr Ha BHYTPEHHUX U
MEXIYHApOAHBIX PBIHKAX, CIIOCOOBI OpraHMU3allMd U MPOBEACHUS pekiambl, Meponpustuii Public
Relations u Publicity B ungycTpuu Typusma.

b. 3agaun aucuMmIMHBI — GOPMHUPOBAHHE y CTYACHTOB OCHOBHBIX HAaBBIKOB, KOTOPBIE
JOJDKEH MMETh MPpOQEeCcCHOHAN Typu3Ma Ui YCIEIIHON padoThl MO CBOCH crenuaibHOCTH. B
pe3yibTaTe W3Yy4YeHUs [UCLUMIUIMHBI CTYAEHTBl JIOJDKHBI OBJAJAECTh KOMILIEKCOM 3HAaHUW H
MPAKTUYECKUX HABBIKOB MO0 MApKETUHTY B CHEHH(PHUECKONW 00nacTH chepbl ycayr — MHIYCTPUU
Typu3Ma, HEOOXOJUMBIX U JOCTaTOYHBIX Kak I Ooyiee yriyOJNE€HHOrO W3Yy4eHHsS JaHHOTO
npoeCCHOHATPHOTO HANpaBJICHUS, TaK H JUII TNPUMEHEHHS HMX B pEaJbHOM NpPaKTHKE
TYPUCTHUYECKUX NPEITPUATUH.

IV. Mecto nucuuniauabl B cTtpykrype OOIL:

A. Undopmanus 00 00pazoBaTeJIbHOM CTAHAAPTE U Y4eOHOM ILIaHe:
@b — 6akanasp PI'OC

HamnpaBnenue noAroToBKM — MEHEI)KMEHT

HaumenoBanme yueOnoro murana: Hampasienue 080200.62 «MenemKkMeHT» TPOQPHIH
«Mapxketunr» coorserctByeT ®I'OC Gakanaspa no Hampasienuto 080200.62 «MeHeTKMEHT»

[Tpoduib MOArOTOBKH — MapPKETHHT

b. Undopmauuss o Mecre AUCHMIVIMHBI B 00pa3oBaTeJbLHOM CTaHAAapTe W
y4eOHOM IJIaHe:
— IUCUUIUIMHA 110 BBIOOPY
—kypc IV
— cemecTp 8
I'. O6mas Tpynoémkocts: 144
J. ®opma npoMeKYTOYHON aTTECTALMU — DK3aMEH.
V. ®opMbI IpoBeEIEeHUA:
A. Jlas AMCHMIJINH:
— (popma 3aHATHI ¢ YKA3aHMEM CYMMAaPHOH TPYA0EMKOCTH 10 KaxA0il popme:
snexnuu — 10
npakTudeckue 3ausaTue - 20
camocTosTeNnpHas padota — 114
— (opMBI TeKylIero KOHTPOJISA: MHUKPOKOHTPOJIbHBIE pabOThl; MUCHbMEHHbBIE
JIOMalIHUE 3aJaHNs; HAIIUCAHUE ICCE, B TOM YHUCIIE 110 IEPBOMCTOYHMUKAM HA HHOCTPAHHBIX SI3BIKAX;
MOArOTOBKA JOKJIAA0B, pedeparoB, BBICTYIJIEHUH; MOATOTOBKA OTYETOB, TPYIIOBBIX H
WHJIMBHU1yaJIbHBIX TPOEKTOB.

V1. PacnpeneneHue TpyaoéMKOCTHM 1O pas3gejaM M TeMaM, a Takxke dopmam
NPOBECHUS 3aHATHI ¢ YKasaHHMeM (OpM TeEKylero KOHTPOJA U IPOMEKYTOYHOM
aTTecTalyu:

Ne HanmenoBanue Tpynoémkocts (B ak. yacax) mo ¢opmam | PopMbl KOHTPOIIS
I/ | pa3ieloB W TEM | 3aHATUH
JUCLUILINHBI Ayoumopnas paboma Camocmosmen
Jlexyuu | Ilpakmuyecku | bHas paboma
e 3aHAMUA




(cemumnapwt)

1 Beenenue B kypc | 1 4 19 IToaroroska
MapKeTHHTa  YCIyT JIOKJIaJ10B,
Typu3Ma pedeparos,

BBICTYILJICHUI;
MMHChbMEHHbIE
JIOMAaIIHHE
3a7aHus

2 Opranu3anus 2 3 19 IToaroroska
paboThI oTaena JTOKJTAJIOB,
MapKEeTHHTa H pedepaTos,
Ipogax Ha BBICTYIUICHUH;
MPEATPUITHIX MMUCHEMEHHBIE
HWHIyCTPUHU TypHU3Ma JIOMAIIHHE

3aJaHUs

3 Buyrpennuit 2 3 19 [Toaroroska
MapKETHHT 5 OTYETOB,
MIPOJIAKH B IPYIITOBBIX 51
WHIYCTPHH TypU3Ma WHIUBUYaIbHBIX

MIPOEKTOB;
MUCHEMEHHBIE
JIOMAaIIHHE
3aJaHMs

4 Opranuzanus 2 3 19 [ToaroroBka
pEeKIIaMHOM OTYETOB,
JIEATEIbHOCTH B IPYIITOBBIX 51
WHIYCTPHH TypU3Ma WHIUBUYaIbHBIX

MIPOCKTOB

5 Public Relations u | 2 3 19 I[Toaroroska
Publicity B OTYETOB,
WHIYCTPHH TypU3Ma IPYMIOBBIX u

WHIMBUTYaTbHBIX
MIPOEKTOB

6 MapkeTuHr 1 4 19 MuKpoKOHTpOJIbHA
CHeH(pUIECKUX i pabora;
CETMEHTOB  pBIHKA MMHUChbMEHHBIE
TYPUCTCKUX YCITYT JIOMAIIHHE

3aaHus
Hroro: 10 20 114 JK3aMeH
VIl. Coaep:xxanue AUCHUIVIMHBI 1O pa3gejlaMm HW TeMaM — ayJAUTOpPHAsT U

caMoCTosiTe/IbHAsA padora:

Tema 1. BBeieHne B Kypc MapKeTHHIa yCJIyr Typu3Ma

TenneHnn pa3BUTHsI COBPEMEHHON WHAYCTPUU Typu3Ma. MapKeTHHT U MPOJaXKu: ob1iee u
paznnuusa. MapKeTUHI-MHUKC B MHAYCTPUU Typu3Ma. YIIPaBJICHUE MApKETUHIOM M IPOJaKaMHU.
3HaueHWe mpoliecca MpPoAaXu B HHAYCTpuM Typusma. Kapbepa mnpojaBla yciayr HHIYCTPUH
Typusma. [IpoGieMbl rpaMOTHOM OpraHu3aluy Npoaax B MHAYCTPUHU TypHU3Ma.

Tema 2. Opranuszanusi padéoThl 0TAej]a MAPKETHHIa M MPOAAK HA NPeANPUATHAX
HHAYCTPHUHU TypHU3Ma

Otaen MapKeTHHTa U MPOJIAXK B CTPYKTYPHOUM CXeMe NPeANpUsATU UHYCTPUU TypU3Ma.



Juzaitn o¢uca. J{oMKHOCTHBIE O0S3aHHOCTH PAaOOTHHKOB oTAena. IIpuHIMIIBI HaliMa Ha
paboTy B OTHEN MapKeTHHIa M MNpOAaXX Ha MPEANpHITHAX HHIyCTpun Typusma. OOyuyeHue
COTPYIHUKOB. YmpapieHue paboTHukamu. OreHKa IesTeTbHOCTH PaboTHUKOB. CTUMYyIUpPOBaHUE
nepcoHaia. J{onoMHUTENIbHBINA IEepCOHAI [0 IPOAAXKE YCIyT TypU3Ma.

HanaxxuBanue cucreMbl KOMMYHHMKAIlMM OTJE€JIa MApKETUHIA U MPOJAX Ha MPEANPUATUAX
uHAYyCTpUM TypusMa. OLieHKa AeATeNbHOCTU OTAeNa MapKeTHHra M npogax. Kommerorepuzanus
paboThI OT/IEIa MAapKETUHTA U MIPOJAK Ha MPEINPUATHIX HHIYCTPHH TypH3Ma.

Tema 3. BHyTpeHHUIT MAPKETHHT M NMPOJAAKU B HHAYCTPUHU TypU3Ma

OnpeneneHue BHYTPEHHETO MAapKETMHra M BHYTPEHHUX MPOJAX Ha MIPEIIPUITUAX
MHAYCTpUM TypHu3Ma. Posib pyKoBOACTBA U IEpCOHaNa NPEANPHUATHS B OCYIIECTBICHUN BHYTPEHHUX
IIPOJAXK.

Buytpennunii mepuanpaiizunr. CrienuanbHble YCIyTM M HPOABMIKEHHE Ha HPEANPUATHIX
MHAYCTPHH TypHU3Ma.

Tema 4. Opranu3anusi peKJaMHOM JesiITeJIbHOCTH B MHAYCTPHH TypH3Ma

Heob6xoauMocTs pekiiaMbl B HUHAYCTpUM TypusMma. LleneBbie cerMeHThl peKIamMHOM
JesTeNbHOCTH B UHAYCTpUH Typu3Ma. Llenu pexnampl. Opranuzanusi peKIaMHON EATEIbHOCTH Ha
MAaJIBIX TPEANPUATHAX HHAYCTPUHU TypU3Ma.

Pa3zpaGoTka miaHa peKIaMHOM [EATENBHOCTM Ha MNPEANPHUATHAX HHIYCTPUU TypHU3Ma.
Bei6op peknamubix cpeactB. OmnpeleneHue pekIaMHOM CTpaTeruu. XapaKTepUCTHUKU PEKJIaMBI.
CocraBieHue pekJIaMHOro Oro/pKeTa.

Pabora npennpuatuil UHIYCTPUU TypU3Ma C PEKIAMHBIMHU areHTCTBAMU. THIBI peKJIaMHBIX
areHTcTB. BpIOOp peKiIaMHOro areHTCTBa.

Tema 5. Public Relations u Publicity B unaycrpun typusma

Public Relations: mmanupoBanne meponpustuii Public Relations; or6op mepconana mis
cnyxObl  Public Relations; opranmzaums Public Relations B wunHgycTpum Typu3ma; OICHKA
s dextuBHocTH Meponpustuii Public Relations.

Publicity: mraHnpoBaHre MEPONPHUATHIA MO MOAACPKAHUIO UMHKA B CPEJCTBAX MACCOBON
uHpopManuy; pa3paboTka MaTepUaIOB 110 MPOJBIXKEHUIO TYPUCTHUECKUX YCIYT.

OTHoLIEHUS ¢ IPEccoil: yueT NpoPecCUOHANbHBIX HHTEPECOB PAOOTHUKOB MPECCHI; INYHOE
MHTEPBBIOMPOBAHKE; y4yacTHE B Ipecc-KOH(GEpeHLMSIX; peakuus Ha MyOJIMKaLuio OIIMOOYHON
HH(pOpMaLINH.

Tema 6. MapkeTHHI cienM(UYECKMX CErMEHTOB PbIHKA TYPUCTCKHUX yCJIYT

MapkeTuHr 1enoBoro TypusMa. MapKeTHHI OTAbIXa M peKkpeanud. MapKeTHHr
KOHTpeccHOro Ou3Heca. MapKeTHHI MO€370K IPaBUTEIbCTBEHHBIX UYMHOBHUKOB. MapKeTHHT
MEXIYHAPOAHOTO Typu3Ma. MApKETUHI MYTYIIECTBUH MOJIOJOKEHOB. MapKeTHHT TypOB
CIOPTUBHBIX KOMaHJA. MapKeTHHI TMO0€37A0K HWHBAJIUAOB, JPYTUX CHEHU(PHUUECKUX TPy
norpeduTene.

VIlI. Ilepeyenb koMneTeHuMii, GpopMHPyeMBbIX B pe3y/ibTaTe OCBOCHUS AU CHUIINHBI:

B OPraHM3alMOHHO-YNPABJIEHYECKON /JeATeJbHOCTH: CIIOCOOHOCTh  y4yacTBOBaTh B
pa3paboTKe MapKETHHIOBOM CTpaTernyd OpraHu3aluM, IUIAHUPOBAHUM M OCYLIECTBICHUU
MmepornpusTHii o ee peanusaimu (I1K-10).

B HHQOPMALMOHHO-AHAJIMTHYECKON  JAeATeIbHOCTH: yMEHHE MHCIOJIb30BaTh B
MPaKTUYECKONH  JEATENIbHOCTH  OpraHu3aluid  HMH(OpMallMio, TIOJIyYEHHYKD B  pe3yJbTaTe
MapKeTUHTOBBIX uccienoBanuii (ITK-36).

B NpeANPHUHUMATEIbCKON /1esiTeJIbHOCTH: CIIOCOOHOCTh pa3padaTbiBaTh MapKETUHIOBBIN
pa3znen OM3Hec-TUIaHA CO3JaHMsI M Pa3BUTUS HOBBIX OpraHU3alMid, MPOAYKTOB, HaNpaBiIeHUN
nestensHocTH (TTK-49).

IX. Hcnouab3yemble o0pa3oBaTe/ibHble, HAYYHO-HCCJIeI0BATE]bCKHE W HAay4YHO-
NPOU3BOJACTBEHHbIe  TEXHOJIOTMHM:  TpPEJyCMaTpUBAETCS  HUCIOJIb30BaHWE  aKTUBHBIX U



WHTEPAKTUBHBIX (OpPM TIPOBEACHHUS 3aHATUH, a WMEHHO: pa300p KOHKPETHBIX CHTYAIHi,
SKOHOMUYECKHUU MPAKTUKYM, IICUXO0JIOT0-II0BEIEHYECKUI TPEHUHT .

B nmnpomecce ocBoenuss aUCHMIUIMHBL «MapKETHHI YCIyr TYPU3Ma» HCIOJIb3YIOTCS
clieyrolre o0pa3oBaTeibHbIe TEXHOJIOTHH:

1. CranpmaptHble MeTOABl OOYYCHUs: JIEKIIMHA, HA KOTOPBIX OOCYKIAIOTCS OCHOBHBIC
BOIIPOCHI; KOMIIBIOTEPHBIC 3aHSTHS, MUChMEHHbIE JOMAallIHUE pabOThl; caMOCTOsITeNIbHAs paboTa
CTYJICHTOB; KOHCYJIbTAIlMU MIPENO1aBaTelI.

2. Metoasl oOyueHuss C MPUMEHEHHEM HWHTEPAaKTUBHBIX (OpM 00pa3oBaTEIbHBIX
TEXHOJIOTHI: KOMITBIOTEPHBIE CUMYJIALINH, AaHAJIU3 JIETTOBBIX JJOKYMEHTOB.

X. VY4yeOHO-MeTOAMUYECKOE oO0ecleyeHHe CaMOCTOSITEIbHO PadoThl CTYJIEHTOB,
OlIEHOYHBbIE CPEJACTBA KOHTPOJIS yCIIeBA€MOCTH U IPOMEKYTOYHOM aTTeCTAlMu:

A. Y4eOHO-MeTOAMYECKHE PEKOMEHJAAUMH Jisi olecnedyeHHs] CaAMOCTOSATEIbLHOM
padoThl CTYAEHTOB: HCIOJb30BaTh CBOM HSKCIIEPUMEHTANbHBIE PAacueThl MO PACCMATPUBAEMbBIM
BOIIpOCaM, MPEACTABIATh MPH MPE3CHTAllMUd CBOMX pa3paboTOK pas3aarouHblii marepuan Ha CD-
JUCKAaX WU IPYTHX HOCHTEISIX HH(DOpMAIIHH.

b. IIpumepHbI COMCOK 3aJaHUll JJIs1 NMPOBeJeHUS TEeKylleil W NMPOMeKYyTOYHOM
arrecrtauuu (TeMbl I1JI51 A0KJIA10B; pedepaToB, pe3eHTAUMA U AP. — 10 BUAAaM 3a/laHUil):

1. Opranuzanus u mianupoBanue meponpusituii Public Relations B unayctpuu Typusma (Ha
pUMepe KOHKPETHOTO TYPUCTUUECKOTO TIPEATIPUITHS).

2. Ot6op mepconana ans ciayxObl Public Relations B umuaycTpum Typu3ama (Ha mpumepe
KOHKPETHOT'O TYPUCTHUECKOTO MPEIIIPUSATHSA).

3. Ouenka sddextuBHoctu Meponpustuii Public Relations B unmyctpum Typusma (Ha
pUMepe KOHKPETHOTO TYPUCTUUECKOTO TIPEATIPUITHS).

4. [InaHupoBaHUE MEPOIPHUATHH TO MOJACPKAHUIO HUMUIKA MPEANPUATUNR HHIYCTPUU
Typu3Ma B CpPEICTBaX MAaccoBOW WH(opManuu (Ha MpUMEpe KOHKPETHOTO TYPHCTUYCCKOTO
MPEATNPUSITHS ).

5. Ilopnepxanue cTabMIbHBIX OTHOLLIEHUH C IPECCON B MHAYCTPUU TypHU3Ma.

B. IIpuMepHBIH CHHCOK BONMPOCOB /Jisi MPOBeJICHUN TeKylleil U MPOMe:KYyTOYHOM
arTecTalMu:

1. ®akTopbl, BAUSIONIME HA OPTaHU3ALMIO OTAENa MAPKETUHTa U MPOJaX Ha MPEANPHUSTHIX

WHJIyCTPUU TypHU3Ma

2. CtpyKkTypa OTIena MapKeTHHTra M MPOAaX Ha KPYMHBIX, CPEIHUX U MAJIbIX MPEATNPUSTHIX
WHJIyCTPUU TypHU3Ma
KauecTBa, He0OX0AMMBIE [IJIs1 MPO/AABIIA TYPUCTCKUX YCIIYT
4. CopnepkaHue OCHOBHBIX METOJ/IOB M MIPUEMOB OOYUEHHS COTPYAHUKOB OT/IeJIa MAPKETHHTA U
MpoJIax
5. Ponb pernoHanbHOTO 1EHTpA MPOJIAXK B UHIYCTPUU TypU3Ma
Xl. YuedHo-meToanueckoe U HH(POPMALMOHHOE o0ecriedeHne TUCIUIIHHBI:

w

No | ABTOp Ha3zsanue OTB. Mect | U3maten | I'ox Hazsan | Tom Home
n/n KHUTH / CTaThu | PeAaKkTop | O BCTBO u3na | ue (BBIIlY | P
(st u3na HUS | )KypHa | CK) KYpH
KOJUIEKTU | HUS na KypH | ana
BHBIX (cOopu | ama /
pabor) MKa) cOoopH
uKa
1 Kotnep MapkeTusr CII6. | Crokron | 2009
D, MECT. bMCKast
Acmnynp | IlpuBneuenue HIKOJIa
K., PeiliH | mHBeCTHITNH, SKOHOMHU
., PEATIPUATHH, K1 B




Xaitgep JKATENEN u CaHKT-
. TYpPHCTOB B [TerepOy
ropoaa, pre
KOMMYHHBI,
PEruOHbI u
CTpaHbI
EBporibl
2 JlaBnok MapkeTusr Moc | Bumbsme | 2010
K. YCIYT: KBa
IIepcoHall,
TEXHOJIOTHS,
cTparerus
3 Octpoym | Typuzm. Moc | ®unanc | 2009
oB O.B. [IponBmxenue KBa | Bl u
POCCHIICKOTO CTaTUCTHU
TYpPIPOAYKTA Ka
4 PozanoBa | MapkeTnHr Moc | HamkoB | 2012
T. II., | yciyr kBa | u Ko
Mypty3a | rocrenpuumMcT
aueBa T. | Ba W Typu3Mma.
B. [IpakTuKyM™m.
5} [Ipaktukym mo | Coct. E. | Moc | U3n-Bo 2011
YCHUIUINHE JL. KBa POY uwm.
«IIpakTukym WnpuHa, I. B.
npojiBuxkenus, | E. A. IInexano
MPOJIAXKHU biunosa, Ba
yCIyT E. H.
rocrenpuuMcT | Banenun
Ba U TYpU3Ma» | CKas
6 | Mopran | Pexiama B Moc | FOHUT | 2010
H., Typu3sme 151 KBa n-
[Ipuuapn | oTasixe JJAHA
A.
Pexomendayuu __no __ucnonvioganury  Humepnem-pecypcoé u___ Opy2ux __ 31€KmMPOHHBIX

UHDOPMAYUOHHBIX UCHOUHUKOS

WwWWw.gaomoskva.ru

www.marketing.rbc.ru

www.marketing.spb.ru

www.mitt.ru
WWW.rata.ru
WWW.russiatourism.ru

www.theBench.com

Www.unwto.org

LCoNoOA~RWNE

. www.world-tourism.org

10. www.wttc.org

XIl. MatepnaibHoO-TeXHHYeCKOe o0ecniedeHue JUCIUTIIMHBI:
A. ITomemenust — ayAUTOPHS IO PACITUCAHHUIO;
Bb. O6opynoBanne — KOMIBIOTEPHBIN Kjlacc.
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